
Potential subdivision triggers

• Increase in tourism opportunities in Zone C

• Possible port land expansion

• Significant back-to-country aspirations

• Family pressure to further subdivide

• Home ownership program promoting 99 year 
leases

• Lending institutions require security of tenure



Proposed amendment:

Control of reconfiguration is introduced as an addition to sections:

s26 Other prohibited activities

(1) A person must not, without a reasonable excuse, carry out any of the 
following activities in the wet tropics area, except so far as the activity is lawfully 
carried out under division 3 or 4 or an agreement entered into under section 41 
or 42—

(r) reconfiguring a lot, if the reconfiguration is assessable development for 
which a local government is the assessment manager.

s33 Activities allowed under permit:

A permit may be issued to a person to carry out any of the following activities—

(r) reconfiguring a lot, if the reconfiguration is assessable development for 
which a local government is the assessment manager.



Transitional provisions



Resolution still required…

• Signing of a plan of subdivision

• Whether a CMA, as a mechanism that alters the Management 
Plan, also overrides a planning scheme



Moving forward



Threats

• Fragmentation

• Climate change

• Weeds

• Feral animals

• Altered fire regimes

• Altered water flows and water quality

• Cyclones



Climate change acceleration

The Board of the Wet Tropics Management Authority released:

• Statement – new evidence of accelerating decline following 
hottest summer ever recorded

• Species  at imminent risk of extinction

• 10-point plan on Climate change actions to improve resilience 
and protection of the Area

https://www.wettropics.gov.au/10-point-plan-urges-action-on-climate-change-in-
wet-tropics

https://www.wettropics.gov.au/10-point-plan-urges-action-on-climate-change-in-wet-tropics


Biodiversity Mapping

• The Biodiversity Assessment and Mapping Methodology 
(BAMM) is applied to vegetation mapping from the 
Queensland Herbarium and incorporates a range of 
biodiversity-related data. 

• The BAMM focuses primarily on assessing terrestrial 
values. It is the methodology used to generate Biodiversity 
Planning Assessments (BPAs) for each of Queensland’s 
bioregions.

https://www.qld.gov.au/environment/plants-animals/biodiversity/assessing

https://www.qld.gov.au/environment/plants-animals/biodiversity/assessing


Awaiting finalisation of BAMM



www.wettropics.gov.au/planreview

END

julie.colman@wtma.qld.gov.au
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Jurisdictions



to provide for the long term protection 

and conservation of the environment, 

biodiversity and heritage values of the 

Great Barrier Reef Region 

(main object)

Great Barrier Reef Marine Park Act 1975



GBRMPA’s Regulatory Framework



Our priorities

• Regulating and ensuring compliance

• Providing expert knowledge to influence and advise key 

decision makers on managing, reducing or avoiding 

significant threats to the Reef

• Educating and fostering stewardship to enhance 

protection of the Reef

• Enhancing reef resilience through continuous 

improvement and new initiatives across all aspects of 

management



Reef 2050 Plan



Reef 2050 Integrated Monitoring and Reporting Program

To develop a knowledge system that enables 

resilience-based management of the Great Barrier 

Reef and its catchment, and provides managers with 

a comprehensive understanding of how the Reef 

2050 Plan is progressing.



Outlook Report



Major threats:

• Climate change
• Poor water quality 

from land-based run-
off

• Impacts from coastal 
development

• Remaining impacts of 
fishing



Future of Marine Park management

• Key priority - developing a strategic roadmap for 
policy, planning and regulation in a changing Reef 
space

• Successful delivery will lead to:
– a contemporary policy, planning and regulatory framework 

that protects key values and enables ecologically 
sustainable use

– targeting of resources on those areas of highest priority

– transforming marine park policies and plans based on 
contemporary risks to support an improvement in the 
Authority’s regulatory maturity

• Large, complex body of work covering five key 
streams and many projects



Position statements

Our position on an issue 

where we have a strong interest, 

but is outside our direct regularly control
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KEY LEARNINGS

• Story tel l ing is  key.  People love quirky,  dramatic ,  or  

tragic  stor ies.

• The community  needs to be on board.

• Get businesses to understand that  money can be 

made out of  Art  Deco tour ism.

• Convince bui ld ing owners  that  they have something 

specia l  that  should be preserved.

• Establ ish events  that  appeal  to a  wide range of  

people.









FAÇADE IMPROVEMENT 
SCHEME

• 50% Counci l  contr ibut ion (capped at  $3,000)  to cost  of  works to improve bui ld ing 

façade (e.g.  paint ing,  s ignage)

• El ig ib le works:

• Commercial  propert ies  within Business  Precincts ,  Tour ism Precincts ,  front ing 

the Bruce Highway or  a  Tour ist  Route

• Must use local  businesses and contractors

• Improvement works must  posit ively  contr ibute to the streetscape

• Must be completed within 4 months

• No outstanding debts  or  compl iance issues with Counci l







OUR VISION

The Cassowary Coast  treasures and celebrates i ts  Art  Deco her itage and history.

The Cassowary Coast 's  col lect ion of  wel l  preserved Art  Deco bui ld ings are 

protected from detr imental  change and enhanced over  t ime.

The unique character  of  the region wi l l  create a  memorable vis i tor  exper ience 

which wi l l  add to the value of  architectural  tour ism.



GOALS

1. PROTECTION & RESTORATION

2. EMBRACE AN ART DECO THEME

3. SPARK COMMUNITY INTEREST

4. INCREASE BUSINESS PARTICIPATION

5. CREATE A POSITIVE & MEMORABLE VISITOR EXPERIENCE



1.THEME:   PROTECTION & 
RESTORATION

GOAL:  

• Ensure that  the region's  Art  Deco bui ld ings  are protected f rom detr imental  change and 

restored over  t ime to  their  former  g lory.

ACTIONS:

• Develop an Art  Deco Des ign Guide.

• Incorporate the Art  Deco Des ign Guidel ine into  the planning scheme.

• Amend the Strategic  Framework of  the planning scheme to  ensure that  the importance 

of  protect ing  Art  Deco bui ld ings  i s  h ighl ighted and their  va lue to  the region is  

emphas ised.

• Encourage bui ld ing  owners  to  restore and mainta in Art  Deco features  through 

incent ives ,  Speci f ica l ly  encourage owners  of  bui ld ings  that  have cover ings  over  Art  

Deco facades.

• Provide f ree pre - lodgement meet ings  to  bui ld ings  owners  to  discuss  external  and 

internal  refurbishment  poss ib i l i t ies .

• Update the Local  Her i tage Register.



2.  THEME:  EMBRACE THE 
ART DECO THEME

GOAL:  Ensure that  the Innisfa i l  & Tul ly  CBDs embrace an Art  Deco character.

ACTIONS:

• Reference Art  Deco Des ign in  street  furni ture and infrastructure (e. g .  b ins ,  seat ing ,  

street  l ights  etc. )  in  the Innisfa i l  and Tul ly  CBD areas .

• Insta l l  street  s igns  with an Art  Deco font  

• Insta l l  story/ information boards  in  the Innisfa i l  and Tul ly  CBD deta i l ing  the history  of  

Art  Deco movement in  each town.

• Insta l l  wayf inding s ignage direct ing  vehicular  and pedestr ian traff ic  to  the 'Art  Deco 

Town Centre' .

• Engage art ists  to  create Art  Deco themed street  art .

• Encourage bus iness  owners  to  embrace the Art  Deco theme.









3.  THEME: SPARK 
COMMUNITY INTREST

GOAL:  

Boost  c iv ic  pr ide and increase community  interest  in  the bui ld ings  and the history  of  

the region.

ACTIONS:

• Engage the community  to  help promote awareness ,  educat ion and preservat ion of  

the Art  Deco attr ibutes  of  the region.

• Play  on emotive dr ivers  such as  h istor ica l  pr ide and ‘ love where you l ive’.  Tel l  stor ies  

about  why we have these bui ld ings .

• Create a  short  f i lm about  our  region’s  h istory  and how Art  Deco evolved.

• Offer  Art  Deco guided walks  and f i lm v iewing to  schools  and locals  to  encourage c iv ic  

pr ide and awareness .

• F ind an off ic ia l  ambassador  and volunteer  story  te l lers .



4.  THEME:  INCREASE BUSINESS  
PARTICIPATION

GOAL:  

Encourage bus iness  and bui ld ing  owners  to  see the va lue in  Art  Deco and take up 

opportunit ies  that  benef i t  f rom Art  Deco.

ACTIONS:

• Show bus iness  owners  and community  members  that  money can be made f rom Art  

Deco,  whether  d i rect ly  or  indirect ly.

• Outl ine the numerous  bus iness  opportunit ies :   Fashion,  guided tours ,  

accommodat ion,  hospita l i ty,  reta i l .

• Create re lat ionships  with bui ld ing  owners  and encourage them to  ‘peel  away 

cover ings  to  reveal  Art  Deco gems’.

• Engage bus iness  owners  in  the Art  Deco Strategic  process  i .e .  reference group,  

organis ing  committee,  t rust ,  vo lunteer  groups.

• Encourage bus inesses  to  embrace the Art  Deco theme in  their  stores .



5.  THEME:  CREATE A  POSIT IVE & 
MEMORABLE VIS ITOR 

EXPERIENCE
GOAL:

Establ ish an annual  Queens land Hal lmark event  and provide memorable  v is i tor  

exper iences  a l l  year  round.

ACTIONS:

• Establ ish an annual  hal lmark event  that  attracts  intrastate and interstate v is i tors  

(e . g .  Art  Deco Fest iva l ) .

• The hal lmark event  should be a  co l lect ion of  smal ler  events .

• Categor ise  s ignature events  to  appeal  to  di f ferent  people  with each event  hav ing a  

focus  i .e .  fashion,  cars  and music .

• Ensure that  an 'Art  Deco Exper ience'  i s  prov ided a l l  year  round,  rather  than just  

hav ing the bui ld ings .



CHALLENGES
• The wider  community  has  general ly  l imited community  appreciat ion of  our  

Art  Deco asset .

• High maintenance costs  for  her i tage bui ld ings ,  part icular ly  g iven the 

tropica l  c l imate ( i .e .  mould prevent ion) .

• Inadequate/non -ex istent  publ ic  s ignage highl ight  the Art  Deco town centres .

• Fear  of  restr ict ions  and regulat ions  re lat ing  to  her i tage bui ld ings .

• L imited wel l -documented history,  photos  and v ideo footage.

• Fear  of  restr ict ions  and regulat ions  re lat ing to  her i tage bui ld ings

• L imited budget  for  bus inesses .

• L imit  to  what  can be regulated under  the Planning Act  2016 (e. g .  pa int ing  of  

bui ld ings) .

• Chal lenges  associated with communicat ing  the va lue of  our  her i tage 

(monetary  and non-monetary.





STRENGTHS & 
OPPORTUNITIES

• Rich  h istor y  (e . g .  B lack  Hand Gang ,  1918  cyc lone)  which  can  be  exp lored  

and  promoted  to  enhance  the  v is i tor  exper ience  and  increase  the  

community 's  connect ion  with  the  past .

• Tour ism assets :  The  Great  Barr ier  Reef  and  Wor ld  Her i tage  Ra inforest .

• Ex ist ing  loca l  her i tage  reg ister  inc lud ing  ' Inn isfa i l  Her i tage  Prec inct ' .

• Ex ist ing  her i tage  over lay  code  in  p lann ing  scheme

• High ly  concentrated  Art  Deco  bu i ld ings  that  are  in  good condit ion .

• Cultura l  and  arch i tectura l  tour ism is  fast  be ing  recognised as  an  emerg ing  

product .







COMMUNITY ENGAGEMENT



COMMUNITY ENGAGEMENT



• Meet  every  fortn ight  to  p lan Art  

Deco  Weekend

• Made up of  bus iness  owners  (e . g . )  

Snapping Tours ,  Queens  Hotel ,  Bas  

Le  Mode,  Danc ing  D ivas)  and 

community  groups  and c lubs  (e . g .  

L ionesses ,  Men’s  Shed,  Scouts ,  

v intage car  c lub,  community  jazz  

band,  Innisfa i l  &  Tul ly  Chambers  of  

Commerce)

• Attended by  Counc i l  (not  run by  

Counc i l )

ART DECO REFERENCE 
GROUP



• $500  for  the  best  dressed  shop  

window or  themed bus iness

• $500  for  best  dressed  person  in  a  

bus iness

• Must  be  open  f rom 9am – 2pm 

both  Saturday  and  Sunday  for  the  

Tropica l  Art  Deco Weekend

CHAMBER OF COMMERCE



COUNCILLOR INVOLVEMENT





THANK YOU




