
WET TROPICS 

NATIONAL 

LANDSCAPE 
A regional Voice for Nature based 

Tourism 



A REINVIGORATION OF TOURISM 

 Our region working together for a common purpose 

 Based on our greatest asset - our natural landscape 

 The opportunity to extend and deepen the range of experiences 

 Providing genuine access – longer stays – more to do going to more 

interesting and unique places 

 Promoting what we have go to offer clearly and coherently to the 

international experience seeker – new high value markets 



EXPERIENCE DEVELOPMENT STRATEGY 

 How the nature can innovate, improve and renew the experience for 

tourists in order to remain a competitive destination 

 We can’t compete on price so we have to think big and go for quality 

 Focus on our strengths – our nature based assets and quality 

interpretation and experiences 

 Clarity of our brand and marketing 



WET TROPICS POSITIONING STATEMENT 

 The Wet Tropics is a triumph of natural wonder, 

 hidden beauty, accessible nature and diversity  

 

 From the Daintree, to the Tablelands or  

 spying a wandering Cassowary, 

 this World Heritage landscape delivers an entrancing, 

 intriguing and engaging experience. 
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Examples of content to 

be created by TA  
(edited by Steering Committee) 

 

• General Factsheets 

• Media E News Newsletters 

• Conservation Factsheets 

• Wildlife Calendar 

• Flagship Species 

• Suggested Itineraries 

• Landscape Videos 

eg. Australia’s Red Centre 

 
 

http://www.australia.com/campaigns/nationallandscapes/AustraliasRedCentre.htm
http://www.australia.com/campaigns/nationallandscapes/AustraliasRedCentre.htm
http://www.australia.com/campaigns/nationallandscapes/AustraliasRedCentre.htm


WET TROPICS MANAGEMENT AUTHORITY  
6 

Examples of content to 

be created by TA  
(edited by Steering Committee) 

 

• General Factsheets 

• Conservation Factsheets 

• Wildlife Calendar (coming soon) 

• Flagship Species (in draft) 

• Suggested Itineraries 

• Landscape Videos 

eg. Australia’s Red Centre 

 
 

http://www.australia.com/campaigns/nationallandscapes/AustraliasRedCentre.htm
http://www.australia.com/campaigns/nationallandscapes/AustraliasRedCentre.htm
http://www.australia.com/campaigns/nationallandscapes/AustraliasRedCentre.htm
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Trade 
Educating Travel Agents 

around the world… 
 
 



 


